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What is “creativity”
and how to prepare
for it?
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Lots of neuroscientific studies published so far on creativity or originality are practically
useless because they do not have a predictive power in the real world. There are several
critical causes of this difficulty. First, the neural mechanism underlying creativity is largely
implicit and unknown. Second, creativity is typically defined by others, not the 1%t person (as
the inventor/discover/creater); thus, it is highly context-dependent.

The mechanism which leads to creativity should be considered a result of interactions
between the brain and the world via body. There is a positive feedback loop between
sensory sampling/orienting and deeper perceptual processing, which may be the reason why
“what one likes, one will do well” indeed.

One cannot “educate” oneself (or others) towards creativity for the reasons mentioned
above. However, one may be able to “prepare for” it. Some clues would be hidden in the
sensory sampling/orienting processes.
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